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Staverton announces new developments

to flagship furniture system

Staverton, one of the most innovative office furniture brands in Europe and part of the
Logic Office Group, has announced the addition of a range of new product features to its
premium system. The new features will make Staverton accessible to a wider range of

customers while retaining many of the key benefits of the product.

The key development is a new static height workstation option to complement the original
height variable design. The simplified design also includes a space-saving 700mm deep
worksurface and a re-engineered structure that retains the quality, integrity and flexibility
for which the product is renowned. This cost-effective option has already led to a number of

new enquiries and the firm securing a major 700 workstation project.

Commenting on the development, Staverton’s director Paul Edward said: ‘We’re delighted
to introduce the new product, which we feel develops the system to meet the demands of
clients seeking a more cost-effective solution while retaining the qualities associated with
the Staverton and Logic brands. It has been important throughout the design and
development process for us to keep a clear vision of what we stand for and we are
extremely pleased with the results and heartened that those customers who have seen the

new system agree.’

Ends

For further information please contact Mark Eltringham at front marketing Communications

at markeltringham@frontmarketing.co.uk
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